Why our customers want it and
-~ how industry can make the

= most of it
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Consumer Perspective: Al in Travel
Planning

Local Business Perspective: Saving
Precious Time and Improving
Outcomes

Ethics & Realities of Al Content
Putting Al to Work for Your Business
e Creating your marketing plan

e Video repurposing



1. How Al is
Impacting Travel
Planning



Annual Growth Rate

Social Media Peeked
in 2017

Al Global Growth Rate 2 O ° 9 o/O Tourism Annu
o Growth Rat(
28.5% 4%

Predicted until
2029




40% of consumers
worldwide reported
using an Al-based tool
for travel planning.
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Source: statistica.com



For the first time in over
10 years Google’s search
engine market share has
dropped to below 90%.

Tourism
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Source: statistica.com



ChatGPT’ing
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https://docs.google.com/file/d/1_t4wMIK446XirkzeHWP67oOwkJaFFvbj/preview

GuideGeek’ing
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https://docs.google.com/file/d/17BsejPMh7PCTsPuHCrOCkEcYAEHWcF_-/preview

Chat bot’'ing
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Bunji
o X

PLACES T0 GO THINGS TO DO PLAN YOUR HOLIDAY

Hello & I'm Bunji, your mate from
Queensland. Need help planning
your trip? Ask me anything!

I'd like to know the dog friendliest
destinations in south east qld please

In Southeast Queensland, you'll find
plenty of dog-friendly destinations
to explore with your furry friend.

Here are some top spots:
1. Brisbane: Stay at Miss Midgley’s in

Type a message... B l

Bunji can make mistakes. Consider checking important
information.

Dive headfirst into the Great Barrier Reef, kick back on beaches that'll have your can
working overtime, soar above rainforests older than your family tree, and toast to sunset views
with a cocktail in hand. Road trip? Absolutely. Starry nights, wild sight®, and more detours than


https://docs.google.com/file/d/1ee-v8zRv9ksafpeUIQqM8qB10CRVMvdj/preview

Trvir.al'ing

Case Study: Cairns Reef Visitor Centre
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o Tmee e S G e @ Full Al solution combined with stunning
website
e Plan my wishlist

Personalised itineraries
Improved content
e Online & POS booking

Experience
mystical ramfd‘

On the lands and seas of the Yirrganydji and Gimuy Walubara Yidinji people, @
Reef Info Visitor Centre welcomes you to experience the magic of Cairns & the reef.

Select Dato
B 2 ‘Apr2025 Plan with ReefAl

-
.
ALL CAN'T SWIM ISLANDS RAINFOREST BACKPACKERS CITY TOURS FULL DAY HALF DAY HIKING SLIDES WILDLIFE
Search experiences Q ’“ﬂ'az.’
Z
%
Great Barrier Reef + Green Island 1 Day Tour Marodehy.ay Cotton:
Rt Y <o e Duporth Tatm @ dTiee Seach
A brief description about the attraction goes Sunshine Coast @ Marocchydg PRATED TOP RATED
here highlighting key points that the user is Beach

aing Roef Magic - Full Day Kuranda SkyRail + Fitzroy Island Package
Enorkelling & Glass boat Cableway Full Day Tour with Snorkelling, Glass

perience with village experience Bottom Boat Tour & Lunch

Great Barrier Reef + Green
Island 1 Day Tour Combo
with transport

interested in. puade COTTON TREE
P!

from $288.00

Bunnings Maroochydore
Great Barrier Reef + Green Island 1 Day Tour @)
Combo

A brief description about the attraction goes

here highlighting key points that the user is
interested in.

Booking with us for a no hassle seamless experience.
Tan & reasans why our cistomers Inve s and we're sire von will fon
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from $288.00

Elizabeth aniels
Gnd

Great Barrier Reef + Green Island 1 Day Tour )
Combo

A brief description about the attraction goes N“ﬁi‘éﬂh” centre @
here highlighting key points that the user is

interested in. Headland Golf (a (%)
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from $282.00
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€Back

Checkout your cart

Kuranda SkyRail +

Reef Magic - Full Day
Snorkelling & Glass boat

experience

with transport

Cableway Full Day Tour
with village experience

Great Barrier Reef + Green
Island 1 Day Tour Combo

O PENDING

O PenoinG

O FenoNG

Date
& 24'apr2025

June 2024 >

23

30

4 5 6
n 12 13
18 19 20
25 O 27

Please select an option

Drop off options

Please select an option

Time
O 6:00aMt0 200 PM

illy (2 Adults + 2 Children)*

AS279

A$239

As$929

A$259

e Online & POS booking
All itinerary components
in one transaction

|
€ Back X
Confirm & Pay Your experiences
Add Billing Details Hot Air Balloon Standard Tour with Transfer
i . Monday, April 14, 2025 at 6:00 AM - 7:00 AM
Enter Full Name +61  Enter Mobile Number 2 Aduks. $20000

Emall

Enter Email

Add Payment Details

Cardnumber

123412341234 1234 [ o]

Country

Austraia v

Time left to check out 12:45

Expiration date

MM YY

1Senior $12000

View Torms & Conditions & Cancollation Policy

Hot Air Balloon Standard Tour with Transfer
Manday, April 13, 2025 at 600 AM - 700 AM

2 Aduks $20000
1Senior $12000

View Terms & Conditions & Cancellation Policy
Securty code

cve -2

Tourism
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Subtotal (incl. GST) A$ 32000
Stripe pre-processing fee A$499
Total A$324.99




Everything in tourism
marketing Is changing



The role of destination
marketing organisations
and tourism digital

strategies must be agile
and adaptive to Al.
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2. Saving Precious
Time and Improving
Outcomes



Zeynep Testoni - Soul Clay Studios

Michelle Bishop - Bangalay Villas

Alex Herlihy - Wildwood Kangaroo Valley /
Sandcastles / Le Petit Dejeuner

19



3. Ethics & Realities
of Al Content



Authenticity in the
age of automation



Signs of Al Generated Content

Excessive use of Al-typical words (e.g. embrace, essential, impressive,

robust, vital, boost, delve, drive, enhance pivotal, leverage, unleash)
Repetitive language

Lack of coherence

Broad explanations without details

Factual errors

Lack of personal experience

Inconsistent tone and style

Mismatching purpose or search intent

22



Al can detect overuse of
Al...make Al work for
you — but always
humanise and edit what
it writes.

uris
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Content Al Powered Search is Prioritising

Clearly answers questions a visitor might have (what, where, when, how much, how to book)
|s written in natural, conversational language

Prioritises user experience over keyword stuffing

Specificity: What makes you special, different, local, or personal?
Storytelling: Why you do what you do (values, mission, passion)

o
v
>

-

o
-
S

Structured pages (H1, H2)
FAQs (frequently asked questions...ALL of them!)

Bullet points, summary boxes, well-labeled sections for location, inclusions,
pricing, etc.

Structured pages



Content Al Powered Search is Prioritising (contd)

e Images, video, text (alt text and image context, descriptive captions & filenames,
embedded videos with transcripts...great for accessibility too)

Fresh, consistent, localised content (Up-to-date content (blog posts, event pages,
seasonal offers)

Content aligned with your Google Business Profile, ATDW, and socials

]
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Place-specific terms (e.g., “Jervis Bay dolphin cruise” not just “cruise”)

e Images,Trust signals & authorship (Include real reviews, testimonials, awards)
e Have a clear “About” page with your story and contact details

e Add authorship or team bios where applicable

Trust Signals




Al tools like ChatGPT can
help generate content, but
your local story, personality,
and unique experience are
what truly resonate.



4. Putting Al to Work
for Your Business






Prompt 1:

| would like to assist [business name] to develop a marketing plan. To start with I’d like to develop a unique selling proposition.

Please review their website including homepage homepage [business website]

And suggest a draft unique selling proposition.

Prompt 2: NEEDED IF CHATGPT CAN’T ACCESS WEBSITE

Here is some useful copy from the homepage and about page

Prompt 3:

Could you suggest an ideal customer persona for this business?

Prompt 4:

Now I’d like to develop some content themes for use in digital marketing and social media. What would you suggest?

Prompt 5:

Could you consolidate these down to 5 content themes, but don’t lose the good ideas you’ve suggested.

Prompt 6:

Which social media platforms and forms of marketing do you think should be prioritised for this business based on their ideal customer and USP?
Prompt 7:

Could you suggest a social media schedule with suggested post ideas based on the content themes and prioritised channels of Facebook, Instagram and
Pinterest. The staff don’t have a lot of time to do social media, but could commit to two posts per week on the three channels?

Prompt 8:

Please expand to include the post formats including Reels and Stories. Total posts per week would be 2 image or carousel posts, 1 Reel, 1 Story.
Prompt 9:

Please put this into a calendar format for me for the month of March 2025.

Prompt 10:

| can’t see the formats or calls to action, can you include them in the table as well please?

Prompt 11:

Can you create example posts for week 1? .
Prompt 12: Tou rism

Trlbe‘)

What hashtags should | use?
Prompt 13:
Please consolidate the final outputs of these prompts into a marketing plan document



https://www.meirelles.com.au/index.php?route=common/home
https://www.meirelles.com.au/index.php?route=common/home

/ roumsM

I'm a tour
operator in North
Queensland...

|Ask anything

_|._

Elrﬁ.-a'*'El
. 5 ""'d,c-_'i
Tourism Marketing Mate

By Digital Coaching International ® H3 E‘i’!

Creates tourism marketing plans for Aussie operators.

We run a farm stay Our main audience We have a wine
near Mudgee... is international festival coming
families... up soon...
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©
VEED Local adventures L+ Invite fH Earn$s0 Q (@ °

© Home

Hello, Fabienne
D Templates |

Let's get started
» Brand Kits

AlApps AlEdits Templates @ Recorder
SPACES +
Team Space . )
Al Text-to-Video Create Clips B Create an avatar of yourself

Clone your voice & face

- Create videos from your text. Extract highlights from a longer video.

@ Al Dubbing Beta Slides to Video Beta
Translate your video to any language.

Turn slide decks into compelling videos.

32



https://www.youtube.com/watch?v=9mO_0K70Dnl
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https://docs.google.com/file/d/1DIECpSS6Ex9wwJGsshO9Nsz2lVkzReVa/preview

Iwas able to create

34


https://docs.google.com/file/d/1eqcY5nFnc5nL-zwVn245k8BRjg3NFHlx/preview
https://docs.google.com/file/d/1b1g9ZZj8D1bHDBjdWV_wpG2lNmztvuTk/preview
https://docs.google.com/file/d/1I9E5V96Oo-H7skCRzGqN4EehMYG3x11i/preview
https://docs.google.com/file/d/1VeB-Dln4UOFw1RrJatU1cvVOep-VaoVS/preview
https://docs.google.com/file/d/1UT_Qn9yk9JvxyuwMo_U2glGopAtewkYn/preview

In @ marketplace that is an
oceah of artificial and
automated content...your
job Is to keep it real



Genuine, 5 star service,
embedded in amazing
experiences



Real stories and experience
pased content, supported by
time-saving Al tools will put
you In a strong position for
what’s ahead



Q&A

TourismTribe.com

Advice, Training and Support




