


WE'VE CHANGED T0O



WHO WE ARE AND WHO WE REACH



WHAT HASN'T CHANGED...
THE ELEMENTS OF GOOD STORIES

News value

Unigque content
Strongly local
Timely and topical
Personality

‘Need to know’factor
People focussed

The story behind your story
Passion projects
Localsuccess

Lists!

Events

Great images/video















EVENTS






Examples of good stories
















TifE PEOPLE BEHIND THE STORY

PEOPLE
BEHIND
THE
STORY









HOW TO PITCH - WHAT IS YOUR STORY?

What drives your passion?
What was your journey?
What was at stake?

What makes it worth it?

What is unique about your story?

CUNNECTION In storytelling, people won’t remember what you say,

but they willremember how you made them feel



HOW YOU CAN SUPPORT US

It’s the same as buying a
newspaper from the shop! (Except
you get much more content -
breaking news, local,regional,
state,national,court and crime,
travel, lifestyle, analysis.)

Digital subscriptions power local
journalism and the work our
journalists do.

We are grateful for the support of
oursubscribers.



COMMERCIAL OPPORTUNITIES

On Monday and Tuesday at the Sage Hotel Wollongong, ACM
marketing experts are delivering free 45 minute sessions on fresh
marketing and advertising solutions with the lllawarra Mercury to
grow your brand. Come and chat with me after if you would like
to attend a session.



PITCH ME!

Pitch your story in a couple of lines. Get to the heart ofit. Tellme
why Ishould take notice. Tellme why my audience will care.

The pub test -don’ttryand be fancy.

THANK YOU FOR HAVING ME
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