
Tourism and media in 
a changing economy



We’ve changed too



Who we are and who we reach



What hasn’t changed…
the elements of good stories

● Ne w s  va lu e
● Un iq u e  c o n t e n t
● St ro n g ly lo c a l
● Tim e ly a n d  t o p ic a l
● P e rso n a lit y
● ‘Ne e d  t o  k n o w ’ fa c t o r
● P e o p le  fo c u s se d
● Th e  s t o ry b e h in d  yo u r s t o ry
● P a ss io n  p ro je c t s
● Lo c a l su c c e s s
● Lis t s !
● Eve n t s
● Gre a t  im a g e s /vid e o











Events





Examples of good stories











The people behind the storyThe 
people 
behind 
the 
story







How to pitch - what is your story?
W h a t  d rive s   yo u r p a s s io n ?

W h a t  w a s  yo u r jo u rn e y?

What was at stake?

What makes it worth it?

What is unique about your story?

Connection In  s t o ryt e llin g , p e o p le  w o n ’t  re m e m b e r w h a t  yo u  sa y, 

b u t  t h e y w ill re m e m b e r h o w  yo u  m a d e  t h e m  fe e l



How you can support us

It ’s  t h e  s a m e  a s  b u yin g  a  
n e w sp a p e r fro m  t h e  sh o p ! (Exc e p t  
yo u  g e t  m u c h  m o re  c o n t e n t  -
b re a k in g  n e w s , lo c a l, re g io n a l, 
s t a t e , n a t io n a l, c o u rt  a n d  c rim e , 
t ra ve l, life s t yle , a n a lys is .)

Dig it a l su b sc rip t io n s  p o w e r lo c a l 
jo u rn a lism  a n d  t h e  w o rk  o u r 
jo u rn a lis t s   d o .  

W e  a re  g ra t e fu l fo r t h e  su p p o rt  o f 
o u r su b sc rib e rs . 



Commercial opportunities
On  Mo n d a y a n d  Tu e sd a y a t  t h e  Sa g e  Ho t e l W o llo n g o n g , ACM 
m a rk e t in g  e xp e rt s  a re  d e live rin g  fre e  4 5 m in u t e  s e s s io n s  o n  fre sh  
m a rk e t in g  a n d  a d ve rt is in g  so lu t io n s  w it h  t h e  Illa w a rra  Me rc u ry t o  
g ro w  yo u r b ra n d .  Co m e  a n d  c h a t  w it h  m e  a ft e r if yo u  w o u ld  lik e  
t o  a t t e n d  a  s e s s io n .



Pitch me!
P it c h  yo u r s t o ry in  a  c o u p le  o f lin e s . Ge t  t o  t h e  h e a rt  o f it . Te ll m e  
w h y I sh o u ld  t a k e  n o t ic e . Te ll m e  w h y m y a u d ie n c e  w ill c a re . 

Th e  p u b  t e s t  - d o n ’t  t ry a n d  b e  fa n c y.

Thank you for having me
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How to pitch - what is your story?

What drives  your passion?

What was your journey?

What was at stake?

What makes it worth it?

What is unique about your story?

Connection In storytelling, people won’t remember what you say, but they will remember how you made them feel
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